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Welcome to Independent Dance. This talk is part of our digital library, which houses an extensive collection of material to
read, watch and listen to, drawn from ID’s programme over the past decades. This talk is part of the Crossing Borders
series, which ran between 2008 and 2019 and featured dance artists in conversation with people from other fields, including
philosophers, scientists, geographers, and architects. The entire library is free to access at independentdance.co.uk/library.

(2011 audio file begins)

Roanne Dodds
Good evening, ladies and gentleman. My name is Roanne Dodds, and I'm the chair of PAL, who have been supporting the
movement and meaning labs and research of which this talk is is one part of. I, this is a very special evening. This is the
fourth in a series of four talks set up as part of that piece of research, and also a part of the ongoing series of talks run by
Independent Dance, which will continue on next week. I just before I introduce our speaker tonight just have one bit of
information, which is about the dance bursaries that that had a deadline application for about three weeks ago. And just to
let everybody knows that we will be announcing these bursaries in about two weeks now. These are transdisciplinary
bursaries for emerging movement artists, and so do keep a lookout on our website for the announcements of those.

Roanne Dodds
Tonight, we're going to be hearing from Professor Nigel Thrift who's the Vice Chancellor of Warwick and who is a human
geographer and it's a particularly special evening because Gill Clark has been trying to get Nigel to come here to talk for a
good two and a half to three years. So I think it's particularly special to have him here tonight. I'm also extremely pleased to
welcome Professor Sarah Rubidge from Chichester. Many of you will know Sarah, from the dance world and for her work
with interactive digital dance. And I'm particularly pleased because Sarah was my lecture when I'm doing my MA at Laban
and is my intellectual life saviour. So it's a my extreme pleasure to welcome Nigel Thrift to come and give a talk. And then
there'll be questions and after a questions and answers at the end. Thank you very much.

Nigel Thrift
So, thank you for inviting me. And I suppose I should say thank you, in particular to Gill, for inviting me. So I think the first
thing I want to say is that this talk will probably be in distinction to the previous talk Tim Ingold, I've crossed swords on
numerous occasions, actually, I think I can best be described as an anti-phenomenologist. And I think I will demonstrate this
as we as we go through the evening. Because I've what I want to talk about basically is the modern economy and where it's
going. And you will quite rightly say What in heaven's name has that got to do with dance and movement more generally?
Well, I think two things really, the first thing is I'm not crazy enough to come and talk directly about dance to a series of
experts on the subject. But secondly, what I want to show is the kind of knowledges of movement that dance and other kinds
of things represent and do is infusing the modern economy in all sorts of ways through a kind of General Dynamics of
movement. If you look at a lot of lots of viktig modern economy is about, it's about understanding movement better, and not
surprisingly, making a profit from it. That's one thing that has not changed about the modern economy in any way. And I'm
very well aware that in current circumstances, when people think about the modern economy, they tend to think very much
about finance, about economic crisis, and so on and so forth. But a lot of people, of course, amongst firms have been trying
for a long time to think about different models of how one could actually do the economy. And over the last 10 years or so,
the kinds of experiments that they've been doing have gradually been coming together. And they've been coming together



around trying to reinvent what we mean by the commodity. And in particular, to see it increasingly as a process, a process of
movement in the strongest sense. And in doing that, what they're particularly trying to do is manufacture a new kind of
commodity which one might call a kind of rolling world. It rolls along continually. And consumers cut in and out of it in various
ways and in various forms and with various senses. Now, what I want to be very clear about is that this is an experiment and
let's face it, all of the economy all of their time tends to be something of an experiment. And people often think of it in other
ways, but that would be inaccurate. If you think about the average firm owner, when they set up a firm, they have no idea
whether it's going to work or not most of the time. So what was really trying to do is systematise. And explicit state, as Peter
Sloterdijk calls it, what is actually going on in order to produce something sufficiently malleable, and at the same time, I think,
sufficiently stable, to be able to make some kind of profit from it. So generally speaking, the question I'm going to ask is,
where does the leading edge of capitalism want to go next, that may sound very grand, but as we'll see, straight off, it isn't
really. But what in particular, I think capitalism is aiming to do is to try and make the whole of the world into a continually
evolving and involving store, through increasing not simply what saleable, but what's actually appropriate, able to be sold in
the world. And that means continually generating ideas, which can in turn, continually restock the store. So it's all about if
you like producing knowledge oriented towards a future, and doing that, on a continuous basis. To do that, to produce that
kind of rolling continuous innovation requires precisely a knowledge of movement, and knowledge of bodily disposition, and
a whole series of other things, which have often be regarded as if you like the province of the authentic, but I will try and
show can actually be systematically engineered in all sorts of ways. So it's if you like the world as a kind of laboratory, or
continuous laboratory in which the feast is one of space, and what is continually trying to work on that. And to produce more
and more life out of it.

Nigel Thrift
It's a particularly appropriate time to be asking these kinds of questions, of course, because the model that capitalism has
been following, ain't going to work anymore. And at this point, it's a moot point whether we can make anything work
anymore. So there are some interesting moments around that. But I think one of the things that most people would argue is
that quite a long time ago, actually capitalism reached the kind of plateau or technological plateau. There hasn't really been
any massively significant invention for quite a long time. And what we're therefore looking at is how one can produce
something which might be the equivalent of all that what would be called in management speak the low hanging fruit, things
like free land, immigrant labour, educational gains, or the most productive? New technological ideas? What could come after
that? What could be the next great resource that capitalism could mine? So what I'm going to argue, is what gradually firms
have been trying to move towards a two different ways of redefining the commodity world, such that this reorganisation
produces new possibilities for what a commodity and commodification itself might be. And they're being brought about by
two different tendencies. One of them is the production of an enormous new infrastructural projects. And I want you to think,
on the level of dams, freeways, anything of that kind. And that's what I call the expressive infrastructure, that we have to find
a way of, if you like, piping effect. And increasingly, people are finding ways of actually doing that. And they are laying down
this new grid, which will allow that to actually happen. And the other is out of that project, the formation of a new kind of land.
Now I'm well aware this is a very loose analogy, but it's one that I want to continue with for a while. And I'll hope you'll see
why lamb which can run and run and doing so act as a new source of value as its tenanted untilled.

Nigel Thrift
Now that land, in turn relies on this kind of expressive infrastructure. So as I've said before, what we're seeing is a huge
experiment unfolding before our eyes, whether it will actually work and actually produce greater profits is really a fascinating
question. Vast amounts of money have been put into this experiment. Absolutely vast, billions, billions, billions of dollars,
whether it'll actually work out, no one has any idea at all at the moment. So one of the wonderful things about certainly being
a kind of social scientist of a sort, in that you can see just how fundamentally uncertain these kinds of things often are, even
as people are throwing money at them. So let me start them with a commodity, because one of the things to say about the
commodity is it's been increasing its extent in both space and time. Think about space, first off, commodities have been
systematically wrapped and packaged in various forms since at least the 19th century. And so they've been gradually adding
more and more covers more and more wrappings of one form or another. They've obtained more grip on the world. And one
only has to think of the panoply of consumer spaces, shops, arcades, supermarkets, malls, shopping villages, goodness
knows what, but they have to have more and more effective purchase as they go on, because of course, people become
increasingly blase about them. And that's meant having to think very seriously about the ways in which they can appeal. And
what I would argue is that, certainly that happened, first of all, through the growth of advertising, but that was not enough.
And increasingly, through the 1980s, that commodity became associated with experience, and we went through in the 80s,
what was called the so called experience economy, in which every commodity had somehow or the other to be linked to
some kind of root moment of authenticity. Increasingly, though, the commodity is understood as a kind of generalised
experience of the world. Instead of in a sense, letting wrapping just a part of of the world around the commodity, you actually
produce the commodity as a world. And I'll come back to that. So far as temporal extension is concerned, commodities have



simply been extending their range. Once of course, they are associated simply with point of sale, you turned up, you
bartered or, or argued about what the price of something was, and you went to get way again with the commodity. And
increasingly, the commodity is extended out in time. And now the idea is that you experience commodities as a continuous
flow, a kind of tenancy, in other words, which is kind of rented out. And that means that you have to make the commodity into
something on the model of a franchise or lease or a subscription.

Nigel Thrift
Like victory has said puts it, the terrain changes hands with each match and every half time, and it's paid in rent. And
increasingly, consumers no longer keep what they buy in quite the same way. They rent it out for a defined period as a
cluster of possessions, which have shorter or longer temporal signatures. And I can talk all the way through that in all sorts
of ways, whether you're talking about the modern automobile, or all sorts of other ways, what people are trying to do is sell
those now, as streams of consumer experience, it's not just as one thing for one point in time. So you're both extending in
space, and you're extending in time, at the same point. And as spatial and temporal extension have both grown so
commodities have taken the next step, they start to package the world so that they can nestle more deeply within it. The
world's wrapped up if you like in this kind of cellophane of commodity worlds as complex collectivities, which flicker into and
out of being as different queues are formed in a kind of filmic process. And, of course, it's a process of movement and
engagement, which is part of why this process can be compelling. perception can grasp movement only as a displacement
of a moving body, or the development of a form. It's a classic William James point, to achieve this state, not only perceptions
of space, and especially what we understand as framing things, but also of time have altered in lockstep with the
development of the community commodity, our habits of viewing the world mutate, time becomes increasingly cut up and
breathless. And you can see the way that filmic techniques for example, transfer into all kinds of other domains. And we can
see the same thing happening with space. And what I'd argue is this, in turn is producing a kind of new land that kind of
overlay over the other kinds of lands we talk about. But this is not a process of alienation from the commodity in the sense
that one would normally talk about this. It actually is in certain senses exactly the opposite. It requires you intense
involvement. But distanced involvement solely requires buy in literally and metaphorically. So I'm going to talk about those
kinds of things as we go on. And that means coming back, as I said to these two things, first of all expressive infrastructure,
and long term infrastructure or project, which requires, if you like pipelines, for laying down effect and laying down
imagination, channelling and damning effect and imagination in various ways. And it also requires, at the same time, making
sure that you can rework the substance of the world so that you can continuously be in contact with consumers, so that you
are tracing what they're doing, as that affect rolls out. What's often called a kind of architecture of intimacy, which allows you
to work at the smallest grain of interaction, you know, what's going on with particular people, and in particular, how they feel,
from moment to moment to moment. And each of them has moments becomes a point at which you can actually sell things
into, that's where people are trying to go.

Nigel Thrift
And, in talking about it, there are some pretty obvious sources of inspiration, I suppose people like Foucault, and so on
through because in some ways, you can see this as a development of his work. But you have to cross cut it, I think with
other kinds of people as well. I'll talk a bit about William James, and also Andy Warhol, because William James allows us to
understand this, the construction of this moment of interaction, as an intensification of his likening of life to a frontier of
flame, making its way rapidly through the stubble in a cornfield, as the field is burned off. It's a fascinating metaphor isn't the
one I think that people will use now. But it's interesting the way that our metaphors change as we go on. While Warhol allows
us to understand that commerce is increasingly taking on many of the attributes of art. Art doesn't simulate commerce, so
much as commerce simulates art. And I'll come back to that in various ways, because one has to question I think, those
kinds of divides as indeed, one probably always has to. What that means, in turn, is a certain kind of stance to the world,
which I'll talk about, which isn't the kind of environmental stance in which what one tries to conjure up all the time, around
and through consumers are atmospheres of various kinds in which they feel particular things in which they sense particular
things. And in which, therefore, they are susceptible to certain kinds of experiences, which are experiences, which
commodities can be sold into. And out of the point being, though that experiences are as much a part of the commodity as
the actual physical objects that may be being sold backwards and forwards. And I'm going to make my case in three parts.
The first is, I'll talk there for just very briefly about this kind of industrial revolution, which is taking place, then, in the second
part, the paper, or consider how these changes are producing a different kind of production of worlds, premised upon
different ways, if you like, of directing populations, which call on all of their qualities, and try to preempt them. It's a
naturalistic process. It's actually trying to construct if you like, a kind of inauthentic, absolutely authentic naturalism. And
that's, I think, something that's interesting to think through. Because if you think about it, of course, it involves precisely vast
numbers of different kinds of performance knowledges, which have seeped into capitalism from all kinds of different
directions, and in all kinds of very strange ways. Often, it has to be said, I'll show you some of them as we go on. And then in
the final part of the paper, what I'm going to do is try to talk about some of the experiments in trying to produce this new land



this untoward land I want to talk about, and the way in which those are going on in particular cities at this point in time. And I
think those are interesting in their own right, and they're not just an illustration of the thesis that I'm trying to make. So let's
talk therefore, first of all, about a new industrial revolution. I'm not going to show many PowerPoint slides. But the fact of
matter is, the ones I do show are all of modern artists, who are working with trying to redefine and redraw what the world is
like, in particular, the way they're trying to do it is through maps of various kinds.

Nigel Thrift
And indeed, one of the most interesting things is the degree to which mapping has become quite important in various parts
of art at this point. And I don't think that's coincidental. In all sorts of ways, I think there are very good reasons why that
should be happening. Because what we're seeing are people thinking about the process of world making itself through
various kinds of diagrams, like maps, and the way in which that means you can actually start conjuring different kinds of
worlds into existence. Industrial Revolution, this all sounds very grand. But remember, that even now, there's still plenty of
argument about what brought the Industrial Revolution into existence. And you could find many high economic historians
who would still disagree with one another. One thing, however, that we do know it's about is involved new levels of pooling of
information, costs to access knowledge plummeted, you had to spend less time seeking out knowledge than in the past. And
that was part of the reason why the industrial revolution took place. Now, most of that knowledge was not remarkable new
innovations, though, those were part of it. Most of it was really incremental innovation of one form or another wish it had
been immensely difficult to get hold of. It wasn't written down, it couldn't be transported. Now, in the industrial revolution, all
kinds of ways started to be formed, of actually transporting that kind of knowledge. At the same time, the Industrial
Revolution was also coupled with growing consumer demand. And whereas in the past, I think economic historians would
really have argued most strongly on the production side, increasingly now. They also see consumers as being very much
part of the Industrial Revolution, and active consumers, consumers who were doing things themselves, who changed these
commodities themselves, who did all sorts of things for themselves in one way or another. Since the Industrial Revolution,
this continuous process of invention of invention has become so obvious to it, that to us, so we hardly ever think about it. But
of course, it had to be brought into the world in various ways. And what I'm arguing is that we're now seeing this amping up.
And it started to amp up quite a while ago. But for example, just start in the 1980s. Already, then firms were experimenting
with all kinds of ways that you might get to the next stage of passing knowledge around involving consumers at the same
time, as you did that, we got all kinds of things, learning organisations, communities of practice, what was called Open
Innovation, which meant that you pulled in the knowledge of consumers in a quite systematic way, and so on, and so forth.
And in particular, of course, firms started to think about spaces, which might be maximally innovative. And if you look back
now, to say, the 90s, and look at the .com boom, you can see the way in which those kinds of spaces were being started be
figured by firms, they always had some beanbags. They, you always use bright primary colours. And they're always
computers scattered around one way or the other. And that kind of space, in a sense, has now in a sense, disappeared into
the ether, because it's become in some ways, so no, that no one really thinks about it in the same way anymore. But
remember, at one time, it was new. What I'm arguing is that that kind of innovative space is now being engineered into
everyday life, in one way or another. So the halcyon days, when firms in a sense, stimulated innovation, simply through
producing some very simple spaces disappeared quite some time ago. And what we now see are these enormous pull
models as they're called, which makes customised manufacturing processes so that you can bring in really in almost to the
point of individually designed commodities as people want them through precise inventory control, large subcontracting
networks, extensive logistical networks, all kinds of means of gaining market intelligence, all kinds of computing, all kinds of
ways, all concentrated on trying to get to the individual consumer and strike up a relationship with them. have the strongest
kind.

Nigel Thrift
Now, to do that, of course, you also want to try and make sure that at the same time in striking up a relationship with a
consumer, that you're actually exchanging more than goods, you want them to care deeply about that exchange. If you do,
they're going to come back again, and again, and again. And what I want to argue is that it's meant over time, the
development of what I've already called expressive infrastructure. And that's because I think increasingly, capitalism has to
be seen as not just being about production, but in the normal way of simply being about labour power, but being so called
cognitive capitalism, harvesting, the gains from knowledge of invention becomes the central issue. Capitalism, if you'd like
needs to intervene in the imagination. And there's a nice way it's put, I think, by (Yann) Moulier Boutang, he says that what
capitalism is about nowadays is pollination. But what you need to do is produce systematically, various kinds of publics with
their opinions and their affects, which then imitate each other. And they produce these imitative cascades, which move
through populations very rapidly. And, of course, you couldn't have done this about 20 years ago. It's really only since the
internet has come, I suppose, into maturity that these kinds of things have started to become really possible to do rapidly.
And imitation, in a sense, of course, is one of the key knowledge is of the bodily unconscious. And I think increasingly one
that people take more and more and more seriously, as a creative act in its own right, not as simply a slavish following on.



And as William James puts it, some of us are in more favourable positions than others to set new fashions. Some are much
more striking, personally, and imitable, so to speak, but no living person is sunk so low as not to be imitated by somebody.
The result is that companies now explicitly expounds, the goal of creating a kind of performative ontology that consists of
laying down a series of natural experiences, by drawing on all the knowledge, they now have, in particular, of the bodily
unconscious. And remember, companies have been working on these knowledges, since at least the 30s, one way or the
other. Some things have worked, some things haven't. But I think you can see that by now, people are actually starting to get
some kind of systematic knowledge of how to press the right buttons. And in the past, you could press buttons, but you didn't
know what the output was going to be, it's become increasingly clear that it is now possible to do this to at least a limited
extent. Now, it will always be limited. And that's a point I'll make over and over in the paper, because you want this to be an
open system. If it's not open, if new things can't come out of it, then you don't have a model.

Nigel Thrift
So there's there's a very strange balancing act where you want both control, and to some degree preemption. And at the
same time, you also want openness and creativity. And you have to continually balance those two kinds of things. Now, what
that means, I think, in particular, is that one has to talk about the way in which small differences in terms of these imitative
cascades continually make their way through systems. Now, interestingly, of course, academics have become thrilled by this
and have been talking about this in quite some detail over the last 10 years or so. And it doesn't matter where you turn, you
can see discussions of this starting to turn up. But of course, that's also been true a business so we can talk, you know, in
grand terms about I don't know, Todd, or Deleuze, or François Jullien or the latest French philosophy one can think of, but
one can easily talk about it as well in terms of the history of business. And in particular, I think in terms of four different
projects that business was concerned with and has been concerned with for a very long time. The first of these, and this
goes back to at least the 1880s 1890s was to try and produce what business and economics generally called a
mathematical psychics. This was the term that was used by Francis Ysidro Edgeworth, one of the professors of a political
economy at Cambridge. And he was desperate to produce this kind of psychics, just in exactly the same way as Gabrielle
Todd was trying to do across the channel. They wanted to produce the kinds of statistics of human reaction, or hit statistics
of imitation. And the problem they had, of course, was very straightforward. These kinds of metres that they wanted to
produce these kinds of speculative and active instruments, as they called it, they can produce because they didn't have the
data. All they had was an ability to look through newspapers. And boy that took a long time, and wasn't really going to work.
Whereas nowadays, of course, these data actually do exist. And indeed, one of the interesting things is the degree to which
one can actually harness them. And it's one of the things that is being actively worked on. At this point in time, there are
massive books being produced precisely on it. This network behaviour, in which you can trace flows of affect and flows of
imitation, through networks. And you can produce the mathematical and the statistical instruments, which will allow that to
actually happen. Now, everyone always looks horrified this, but I don't think they need to, after all, mathematics, statistics
are additive as well as negative. And I'd be willing to argue that and probably will have to later on. The second thing is the
revival of aesthetics. Businesses become very interested in aesthetics, in all sorts of ways. It always was, one only has to
think about advertising. But this has become increasingly sophisticated. Because increasingly, with new technological
developments, you can actually do what William James wanted, you can actually talk about motion as sensation in ways
which actually link the two together meaningfully. And you can actually start to do that in a systematic way. In particular, of
course, the way that tends to be done is by various kinds of diagrams. If you look at what goes on, in a lot of the work that's
currently going on in business, the vocabulary is not a lot of the time text. A lot of the time, it's about your ability to draw
things up in various ways. And the art of drawing is I am absolutely sure of coming back in all sorts of ways at this point.
Because in certain senses, of course, drawing is something that actually points towards something, it's a chain of serial
development. And it actually starts to mimic the process that you're trying to mimic, if I can put it that way. Third, of course,
you have to think and businesses have been thinking about this about what you think of as the environment.

Nigel Thrift
That's a word that's been in such common coinage now for such a long time. And you know, one only has to think the
German usage of it in the 19th century, the people have forgotten how novel it was as a term when it was first invented. And
what now is happening, it is an attempt to reinvent this, to re understand what that might mean. And in particular, I don't think
again, it's any accident at all. At this point, there's been revival interest all over the place, and things like landscape and field
work. And these kinds of things, because it's part of this attempt to re understand what the environment consists of business
has been doing this too. And in pretty straightforward ways sometimes, but not always. And then, of course, going on from
that. One often talks in particular, when one talks about landscape nowadays about so called ontology. But that leads to the
last currents of thought. One of the first proponents of performative ontology, William James, expressed it well in his own
actions for this most rational of the new psychologists and after all, James was one of the first psychologists in many ways,
also had an allegiance to a psychic Leonora Piper who he considered to be in touch with his beloved dead son. We might
not actually any more believe that. But I think many people believe that one could actually produce spaces with more in



them, with more going on signalling more richer in texture in various ways. And there are all kinds of experiences and
knowledges which actually suggest that that project is not doomed. requires a better understanding of how to translate
different time signatures, clocks that allow different kinds of seeing, so to speak, a correspondingly better understanding of
gaps in perception that allow perception itself to be switched on and off a better understanding of what might be called
strategic simplification, the ability to characterise and sum up a space, all the kinds of things that you find for a long time,
actually, and performance. And those things are absolutely crucial at this point in time if you're going to produce this new
kind of project. So how is this new industrial segment come and settlement come about? I think really in four ways, you've
been able to produce what one can best describes an enhanced productivity of expression, you can make spaces richer,
you can make the mean more, you can inject more into them. And I would argue it's come about in four ways. The first of
these is what we might call a micro sociological turn. Basically, if we think about things like symbolic interactionism, ethno
methodology, all those techniques, which tried to look at the absolute detail of the moment, that tried to look at turn taking all
those different kinds of things, which also exists, when you think about performance, what we can see is the way in which
people are trying now to rationalise those, to turn them into something that one can work with in a systematic kind of way, to
make them something stable, to make them something systemic.

Nigel Thrift
And I believe that that is something which is now starting to happen one way or another. And we can see it, I think, really in
the way that commodities are designed so that they start to talk back to people, we can see it in the way that advertisements
are starting to be designed. So that way, we'll be able to talk back to people. The idea being that increasingly, lots and lots of
things will speak to you in the environment, not just one or two, and certainly not just human beings. So those are kinds of
interesting things, I think, to talk about. The second principle is to recognise diversity and difference, what capitalism does
not want, at this point in time, is everyone thinking the same thing, or going in the same direction, et cetera, what it wants, is
really a lot of diversity. Because once you get that, you get all kinds of new things appearing. And in turn, you can get all
kinds of profitable opportunities. From that. William James said that he wanted to make sure that the doors and windows
were left open. And increasingly, you have to think of capitalism in that way. It's not trying to lock things down. It makes no
sense to do that, in this kind of world. And that kind of pragmatist orientation now informs much of what you find in business
in modern economic thinking. Raising the innovation stakes means not being snooty about where new knowledge comes
from, you take anything that looks like it might be interesting, narrow enough information channels, choke off innovation, so
you don't want that diversity of background and view is crucial. You need that in order to stimulate new thinking, and indeed,
new imitative cascades. And indeed, nowadays, the one thing that you find is let's move away from homogeneity. You don't
need that at all, you need a very varied environment in which lots and lots of different things can go on. Following on again,
third thing, relevant knowledge, as I said, can be gleaned from anywhere. Capitalism becomes like a kind of vacuum
cleaner. There's no piece of knowledge that might be useful, given the right circumstances, and you store it all. And you
never know when it might actually come in handy. And that's meant I think that when seen, of course, things like open
innovation and these kinds of things, but all sorts of other things as well. For example, there's a lot of work at the moment in
firms to try and identify so called edge players. You try and identify the players who are the most influential in any community
and from who are the ones who are effectively most imitated. Before we go any farther. This was exactly what Gabrielle
Todd was trying to do. Back in the 1880s 1890s. But now, you can actually start to do it because we have the mathematics
and statistical tools to actually work out who these people actually are. And then fourthly, of course, you have to at the same
time, when you are working these environments give people knowledge in a way, which allows them to think what's
expected of them, they have to have social knowledge, it's no good just bunging knowledge at people, you have to give
them it's a form, which actually, if you like, has social attributes associated with it. And that means promoting what Josiah
Ober called rather nicely intervisibility. People have to be able to see what other people are doing to imitate very well.
Otherwise, it really does not work. And of course, increasingly, what the Internet and other kinds of things are being able to
do is show you what other people are doing. Once you can do that, you start to have a genuinely social environment. And
that means that you can then do all kinds of things, and you control the infrastructure, and you have all the data, which is
actually being generated from that 10 minutes, let me come on then naturalism.

Nigel Thrift
So okay, what we're trying to do, therefore, is squeeze more value out of the world. And we do that by actually adding more
things into it. This is not meant to be some kind of massively reductionist project of any kind whatsoever, it might be
instrumental, but it's not reductionist, the two don't necessarily go together. And what's being built there for is ecologies of
commodities, and that requires five skills, and I've gone through most of them already, it requires aesthetics, it requires
intervisibility, it requires the ability to create resonance, it requires bringing into visibility, non human actors. And again, it
requires the most obvious skill of all, which is the cultivation of ability to track presence and absence, these pipelines have
affect, you've got to know where everything is, that's almost the root thing that you must have spatial knowledge is of one
form or another, which is, again, why all these different kinds of maps are up here. Because you've got to be able to track



presence and absence, you've got to be able to track all sorts of things which are spatial, if you want to bring new kinds of
environments into being. And that, of course, includes basically over time, bringing into being commodities, which
themselves have spatial location, you know, where they are, at any point, and so on through. Now, I'm skipping over a lot of
these kinds of things at the moment, to put it mildly. But what you're trying to do is, therefore, to produce atmospheres of one
form or another, which are themselves commodities, they don't just surround the commodity, they actually worked with it and
as part of it. And we can see the way in which at the same time and try to produce those kinds of atmospheres, you really
have to work on the senses, because you're trying at the same time to expand the way that they work. And in the paper, I
talk about all kinds of ways in which that's been happening. Over the last few years, I talk in particular about sound. And the
way that that is increasingly become, if you like, the equivalent of Satie's furniture music. Ambient music, if you think about it
has become almost general as a moment. In any event, you can actually in all sorts of ways associate sound with particular
events, and people are getting better and better and better at doing this.  Colour. Colour is actually also expanding its palette
one way or the other. Because of various technological developments, we're going back actually to the kind of qualities of
colour that the ancients supposedly favoured. They used to talk about luminosity and hue, as actually being part of colour.
We're going back in that direction, all of these things, I think, expanding the way the ways in which environments can be
perceived, and can in turn be worked with. Now, what I wanted to argue in the paper is that what we can see there for is
there's a kind of different kind of territory being laid down, over actually normal human experience. Gradually come into
existence. And it kind of shimmers into existence more in some places than others. And I'll come back to that, and more in
certain experiences than in others. But increasingly, I think we can actually see this happening. We're seeing if you like the
creation of a new kind of land, that land is based on being able to engineer each and every moment. And as it comes in, it
flickers into existence, just for a few seconds, often, you can work with it, you can not only work with it, but you can probably
preempt the next moment. Or maybe even the next moment after that, you can set them up so that they have certain kinds
of meanings, certain kinds of sensations associated with them.

Nigel Thrift
And I think all these kinds of things are interesting, because what that then argues is, first of all, you have to think about this
land in terms of rent. And I think one of the things that's interesting is increasingly, people are saying, we can sell these
kinds of experiences just as much as commodities as we can, what we've thought of as commodities in the past. But also, at
the same time, we can also start talking about renting these kinds of experiences out, just as I talked about cars and
services, which can be rented out just for a few few periods of time, you can start to do this almost on a permanent basis,
with many different kinds of moments. So that really has been skimming through a lot. And the reason I wanted to do that is
because I just wanted to talk just very briefly about how this kind of new land is flickering into existence, in particular places.
And of course, the strongest places it tends to flicker into existence or in cities. Early in 1962, dance magazine
commissioned a young and still relatively unknown artists called Andy Warhol. To illustrate an article on movement analysis
by Warren Lamb, one of the founders of movement analysis, were sketches of Laban's ones, eight basic efforts, and these
are they. And the idea was to provide a cartography of movement, of course, but actually, the interesting thing was that this
cartography was actually to accompany a book on business. And, right from the start, I think there is no doubt that Warhol
was thinking precisely about the ways that one could integrate art and movement with business. He was a great pioneer, in
that way, I think, beginning of 62, he did this diagram. Of course, later, in 1962, he got his hugely successful show at the
stable Gallery in New York, which included his serial words of consumer objects. And of course, also, I might add dance
diagram. And by 1964, he was exhibiting a real life supermarket in New York and doing a whole series of other things of that
kind. And, of course, he never looked back. Seen in retrospect, of course, I think what you could see is the 50s and 60s as
being Warhol's time in terms of a particular model of how businesses relate to the consumer through a kind of aesthetic. But
I think that of course, had to change as new technologies have appeared one way or the other. And it's, it's become possible
to be even more ambitious about the way that one might structure the world. And that's why in a way, I suppose one can talk
about other kinds of ways of going on. We've seen, for example, computers coming up, we've seen the growth of GIS, we've
seen all sorts of things going on. The point about this being that this has not just been a technological development, it's been
an aesthetic development, and exactly the same time. And also, so interesting, of course, struggling to work out what this
might mean. I was quite taken, I have to say, by the work of someone who's called the new Andy Warhol, Cory Archangel,
and the kinds of things he's trying to do, which are actually often a first of all, highly internet based indeed, most of them
don't really make sense outside it. But also, at the same time, are trying to work out what it means to have an experience in
a world where you have all kinds of things bombarding you on a fairly continuous level, and you're trying to pull out just a few
of those, as he puts it, why increase the likelihood of distraction to heighten the flow? And that I think, is exactly what in all
sorts of ways modern businesses are trying to do it I'm thrilled to find that the clouds actually work. This will give you
something to watch. It's the closest I'm getting to modern capitalist technology in this talk.



Nigel Thrift
But anyway, what I'm arguing is that as that new kind of land comes into existence, you have to produce new crops and
those crops are being produced mainly in cities at this point in time, three of those. First of them identity. You can do all sorts
of the interesting things with identity once you can start growing it. And I think it has become increasingly possible to start
thinking about that. One of the interesting things of course, being that. What that means, I think, is that what you have to do
is cut outside the standard triangle that tram lines of identity, you want the standard categories to be there, but you want to
move outside them as well. So you find some very interesting things around that. I'll come back to that. Second thing. Yep.
Second thing inhabitation. You've got to actually think of ways in which inhabitants of cities can actually live it in different
kinds of ways. And I think we're starting to see the beginnings of that people can actually now clothe themselves in ways
which would have been very difficult before. And then finally, memories, city becomes a kind of memory palace. And of
course, those memories are now being continually stored. And indeed, there is an enormous industry trying to work out in
business, What in heaven's name to do with them. Because if you could get it right, then what you'd be able to do is produce
something which has been noted in a whole series of books recently, which have been struggling groping towards a solution,
which is that you could actually start to trace out how people feel specifically at any time, what people are trying to get
towards is a kind of weather map of a city in which you could actually tell what the feelings were of any person in any part of
the city at any time. Now, we're not there. But you'd be surprised how close you can get in a general sense, at this point. For
example, simply using photographs, which are being sent backwards and forwards, facial expressions, people in those
photographs and so on through, if you do that instantaneously, then it starts to produce some very interesting effects come
affects. And what we can see then is you can start to think about cities in quite radically different kinds of ways. There's a
very nice novel I read recently by Paul McAuley, about an Istanbul not very far in the future. The one small window guarded
by a pierced wooden screen allows glimpses of Adam Dede Square, and its stooping apartment buildings. In the white room,
the windows opened up onto other Istanbuls, where the streets and buildings are drawn by their inhabitants, supermarket
spending, or their diseases and medical interventions, or the subtle interactions of their geographical, social and religious
affiliations, all things that in many ways we already know. There are the rest of this Istanbuls of traffics and tracks and
tunnels. There were the wiry assembles nervous as a skin, man of gas, and power and data, there are Istanbuls built entirely
out of football gossip. For every commodity, for every activity that can be analysed and modelled. There is a city. And I think
that's a good way of working in a sense out what capitalism is trying to get towards. It's trying, actually to get towards being
able to map each and every single one of those cities, so that it can actually intervene in them. And in doing that, I think it's
actually starting to change the fabric of the city itself. And we'll have to think of cities in different kinds of waves.

Nigel Thrift
Now, I could go on from that. Instead, I'm going to conclude, just to say that, I do want to stress though, that this is one kind
of experiment. And it really is an experiment, and it's one which is very patchy. The region that I live in at the moment, the
West Midlands, 18% of small firms are not on the internet. So we don't want to overdo this. It's important not to do that. But
at the same time, what's interesting is to look at people groping towards a different kind of model of how one might actually
do business. And it's not a model that one often expects business would necessarily be groping towards. Is it possible to
bring into existence in certain ways that a better be, because at the moment, there's not really another economic model in
town, which is really new. And I was always taught that you had to have a new way of proceeding to take you past the latest
economic crisis. In other ways, I really don't know if it'll happen or not. And there are three reasons why not. One is
environmental costs. This stuff takes vast amounts of electrical power. The average server farm is taking up as much power
as a city. And people forget these kinds of things. This, this is serious stuff environmentally. Secondly, really, it's true to say
that, it this is a very unguided system. And it is debatable whether you can have a system as unguided as this and allow it to
work. It probably needs some more Foucault in it before it's really going to work, not less. And then the third thing is one
more kind of instability, this system is devoid of any explicit ideology whatsoever, save its own process of wheeling itself into
being, if it stops delivering the goods, there's nothing there at all. And the analogy I like is the Italians call it trasformismo It's
an ethos of accommodation, without any unity of purpose, without any creed, or procedural activity as a bargain. And without
fulfilment of the bargain, I then the system grinds to a halt, or something goes missing. And support for a regime based on
trasformismo vanishes, the moment it can no longer satisfy the demands of its clients. And on that apocalyptic note, I'll stop,
thank you.

Alternatively, scary and hopeful, actually, because there's the the idea that business can control and map and have a control
of everything, but the whole thing was also about intervention. So it was intervening in the imagination, but the imagination
then needing to intervene in it. That because I think it's always easy to think of business as big business, you know, the
great big businesses that beloved, the conservatives. But erm we are a business, you know, individuals are a business in
the work we do, you know, a freelance artist in their way, is a business. This, too, but it's a business with the heart, and with



the desire to create these atmospheres. So I was alternately try out the talk going [gasps] and ooh yeah.  Which I think was
really good and challenging, actually, very good, huge amount in there. And I'd like the paper please.

Nigel Thrift
it straight away, nothing's ever one thing. So I don't think one needs to be too concerned that somehow the other, we're
suddenly about to sink into some kind of extraordinarily reductionist world we're not. On the other hand, there are some
considerable benefits to reduction at some point. One of the points that's made by Richard Harper, which I think's very
interesting, is, of course, that when people have been looking at interaction between people, what they've tended to do is
focus on the things that you can actually handle. And that will often be things like things you can read, you can, you know,
gestures a good example. You know, you can map that, and increasingly, it's become possible to automate interpretations of,
we still got some way to go the same, you know, with certain other kinds what the interesting thing though, of course, is then
interaction tends to move towards precisely these kinds of things. So there is a kind of dynamic between those two kinds of
elements. But what I also wanted to do was, I think, to show that performance knowledge is might be more integral to the
modern world than perhaps people think, and that many of the things that have been talked about in the better in
performance in dance, and all sorts of things around that in music and art, actually, have become integral parts of the
economy. And they are not add ons in any way, shape, or form. And even with the most instrumental of things, I think that's
the case. So I also wanted to make it clear, we have this immense difficulty at the moment, we're in universities where
everyone talks about impact. And the impact that various kinds of things are meant to have, I might argue, I think that many
of the things that have happened in terms of performance knowledges have had actually, rather than more impact than many
of the scientific innovations, they're often made out to be the most impactful, of all. But it's just that because so many of them
tend to have had an indirect history of diffusion, it's often less easy to see that that process going on.

Unknown Speaker (probably Gill Clarke or Roanne Dodds)
Bells and whistles it's actually just an underlying. Does anybody have any questions queries challenges. Fiona's going to roll
up with

Nigel Thrift
Good grief! That could become complicated. We lost

Unknown Speaker (probably Gill Clarke or Roanne Dodds)
the mobile mic mic, so it's a wired mic.

Audience
I was kind of troubled by most of what you said. I absolutely agree that performativity is, is there in everyday life, and that the
skills and knowledge is that are to do with performance practices that are being utilised. And that is what you spoke off, you
spoke of the utilisation of performance knowledge is by what I increasingly felt to be a neoliberal system, a kind of
reimagining of spaces that will remain productive, and just so within the capitalist model, as we know, it renewed in this in
this new set of conditions. So whilst I understood or I mean, I don't mean to do everything you're saying, but whilst I
appreciated the trajectory, and I recognised, I was troubled that there didn't seem to be any kind of criticality. In it, there was
a kind of a, I mean, I'm not, I don't mean to suggest you meant it in this way. But it was as if the consumer had power. But
the consumer saw it, there was always the language of the consumer and the commodity, the power to influence the
atmospheres, but the atmospheres are always been controlled by this system that wants us to keep on consuming. Now, I
know that you aren't doing a critique, but the lack of of a kind of critique in it is slightly troubling. And I think that in terms of
performance practices, it does seem to me that there's a lot of practice or questioning critically flows. How do we break up
flows? How do we not become susceptible to being caught up in something? And I wonder if you'd like to respond to that?

Nigel Thrift
Yeah, sure. First thing is, of course, I think you're right to be troubled. It's only correct. That one should be I mean, because
this could go in very nasty directions. And you can see ways in which that could, could actually happen. But I think there are
two reasons why one shouldn't be too concerned, whilst at the same time keeping those concerns in mind. One of them is,
of course, that commerce in its various forms, has been an integral part of the world that we now live in for a very, very long
time. And it hasn't just taken away things from the world. It's also added things in and one has to be very careful not to try
and make out that somehow the other. It's just one thing or the other. It's important, I think, to note that. The second thing to
note, I think, is and one of the reasons I don't like talking about neoliberal ascendancy isn't quite that way, is because I think
these things are much more fundamentally uncertain most of the time than people often give them credit for. And it is
possible to change things in quite strong ways at most points. And it requires, I think, different kinds of actions. It requires,
first of all, really quite straightforward political actions of one kind or another. And that requires I think most of all actually



work. If I'm honest, you're the kind of classic stuff of putting things together, getting organisation going, et cetera, et cetera.
But secondly, I think there's a new kind of politics, which is starting to appear, which will be precisely about what how one
plays into these kinds of systems. Because there's no reason why one can't, the infrastructure that's being built can't be
closed off. And that's the other point I was trying to make, it will always have to be an open infrastructure, in order for people
to actually if you like, feed off it, firms to feed off it. But at the same time, it also produces at the same time, all kinds of
opportunities for other kinds of political action, it's neither one thing or the other. In that sense, you can do things with it, just
at the same time, as it may have inbuilt into it a bias towards certain kinds of action. So there are all kinds of politics that are
associated with this, I think, some of the most interesting things precisely of work by people in performance artists and this
kind of thing, which are trying to think about what kind of counter politics against this kind of system would actually look like.
And that's something I think, you know, which basically, is work under construction, I've written several papers on it. But I
think it's possible to think about all kinds of ways that you can start to do that at least. And they range from, for example, the
ways in which you can produce atmospheres, which question, which I think it is possible to do, through to all sorts of ways
and you can see them already, in which you can move information around on your own account, not just on the account of
the firms that have to be doing this. And the way that you can produce various kinds of aesthetic within these kinds of
systems, which again, work against the grain. So all sorts of things I think can be possible. Revive, yeah.

Audience
Yeah. And the system that people are working, if we take this is one model of that's been experimented with by businesses,
and we feel it we live it. Okay, your reading of it is? Or your way of describing it? Is this always looking for the new? And I
certainly feel that that's how we somehow are acclimatised to thinking and acting, always looking for the new. So where am I
the I wonder if you would have offered within this system of within this capacity for the making of atmospheres, I wonder if
you could have imagined it in a different kind of system that wasn't orientated towards the new in that way? Which is a very
abstract question, but you can can you see how I'm linking that with the the particular neoliberal model? How might there be
a slightly different model that still has the capacities for these atmospheres?

Nigel Thrift
Yeah, I think try to keep away from and I still do use, I'm afraid to word the new every now and then I try and keep away from
it. What I'm trying to talk about though, if I talk about imitation, for example, then I think that's simply, if you like, part of what
it is to be human, it is what human beings actually do. It's a part if you like, of their route to make up. That doesn't have to be
about that is in certain senses about a generation of the new because when you imitate somebody, you usually don't exactly
imitate them, you do something slightly different. And you can show this actually there's there's plenty of work, which shows
that to be the case. So in that sense, it's kind of new and not it's kind of business as usual, if you like in certain senses. So in
certain sense, all you're trying to do is to engineer the follow on in particular directions in one direction rather than another.
But in other ways, of course, there are certain kinds of knowledge which come about through these kinds of imitative
cascades, you learn about a particular kind of thing. You tell somebody else, they tell somebody else and so on through. So
there are all kinds of ways these kinds of things can happen. But I agree I probably shouldn't use the word the new because
I, I don't want to give the impression this is some kind of just sparkly in some way or the other I think actually, in some ways
that's the precise opposite in certain senses, it needs to be both a luring, and at the same time something which is stable.
And that's quite difficult to achieve actually over any length of time. Religion is quite good at it.

Audience
Hello, thank you for such a stimulating lecture with some dazzling conceptual jetties. It also brought out the inner
anti-capitalist in me that does such a degree. I'm going to go off to St Paul's and Joiner. I think there was some something
I'm not sure I'm wasn't a cautious. Did I understand what you're saying? There's a couple of things that really worried me.
One of them was, for example, the idea of using the gathering of information to encourage imitation selecting a leader
encouraging imitation of leaders, and it reminded me of Freud's nephew whose name I forgot who my nephew was, that was
the person who invented PR. In America.

Nigel Thrift
Oh, yah. Yah. Yah, yah,yah, yah,

Audience
What he did one day,

Nigel Thrift
and Bernays is one of the parts of this story.



Audience
Absolutely. And it's He scares me enormously. And one of the things he did, for example, was that he called a press
conference, he was a he was approached by the tobacco companies, because they were only selling cigarettes to men,
because women didn't smoke. And the tobacco companies contacted Bernays and said, How can we create this and he
said, I've got an idea. So he called a press conference. And he paid a group of New York, debutante women to stand around
was cigarettes in their hands. And this, all these photographs bought into the national press. And suddenly, women's
smoking was the most

Nigel Thrift
We call it viral marketing now.

Audience
Scream, scream, scream. Another thing, another thing you spoke about, was about expressive infrastructure, the idea
relationship and care coming into, you know, buying into relationship with, with products. And it made me think of Apple, for
example. And I can I saw something. Quite recently I was in Covent Garden by the Apple Store, on the day that a new iPad
was released, something like that. And there were there were a few of several 100 people to get in the store. No problem
with that. But then there were, like 10 employees of Apple standing outside. And they were formed in two lines. And as
people came to the front of the queue to go into the store, the Apple employees were applauding, and whooping and
screaming as if, as if they were Hollywood stars. And they were consumers. And then the people in the front of the queue
ran into the store, they had to run like 20 yards in front of hundreds of people, as if they were, if they were the Beatles
getting out of a car. It was as extraodinary. And that, again, is this sort of added layer of involvement. There you are, you are
something very special if you buy this. And those those two examples are cases of when these sorts of devices, you're
releasing an energy. As you as you pointed out at the end to be fair, it's an energy that can go anywhere. And it's extremely
worrying, because it's the dawn of social manipulation. And whether you use the word value quite long at all, you were never
talking about moral value. And you will never talked about meaning and worth are these personal things. As somatic
practitioners and dancers, the idea of a personal sense of of meaning is is what we want to have value with somebody
wants to determine for ourselves not not for not a sense of financial value. So exciting talk that very worried, I thought.
Thank you.

Nigel Thrift
Thank you, too. I'm rather pleased I worried you, but I think I think you want I mean, the point is I think people ought to be
worried about this. Don't get me wrong, precisely because of some of the things you've said. But I think one of the interesting
things because you mentioned Bernays, and you could get together a bit further than that. And these things have been
around for a long time. I mean, this is not something where Just come from nowhere. And what we're seeing though is it's
just becoming more sophisticated in one sense. But also, you can actually do it now in a way that you could only talk about
most of the time in the past. So there are interesting things, whether you like it or not, that are going to happen in this. Now
my view is if you want to have a politics, you're going to have to take these kinds of things into account. If it's a current kind
of politics, you simply cannot ignore these kinds of things. They are happening, and you need to talk about them and think
them through. That's one thing. Second thing is actually, in many ways, I think the opposite, I think that what actually
businesses are trying to do is actually produce personal meaning in a strong sense. But in a syndicated sense, if I can put it
that way, you use the same things, but to give slightly different variations for everyone in a population. And I think that that
increasingly is a model that actually is starting to work in a limited scale on a limited scale. So that's interesting, so far as
objects are concerned, I think the third thing, which is interesting, and one of the things fascinating is that it actually does
chime with a certain strand of academic work at the moment, is there's a lot of work going on, on trying to make objects that
genuinely do speak in one form or another, that actually start to have their own presence. And I think we're going to see
more and more of that actually happening, I think we will actually start to see the environment around us starting to talk
pretty constantly. And I think we've only just started on, I think we've only just started on that. But you can start to see that
the iPhone talks that you know, all sorts of things are starting to do it. And they will, they will increasingly do it. And already
you for example, you can have limited conversations with certain kinds of entities, those things, things will become
increasingly good. They're not sentient, but they produce predictable lines of chat, if I can put it that way, which feel as good
as if I can put it that way. And I think that's going to be very interesting. Now, the reason I say that isn't academia at the
moment, there's a strand of work called speculative realism. And what it's trying to do is talk about all the different kinds of
ways in which we can talk about the world as being outside if you like human consciousness. And the ways we might
actually understand that. That's why I'm afraid, Tim, and this is where Tim and I have radically diverge, because I don't think
he would be deeply into that. But it's, you know, what kinds of things are there? And what kinds of knowledges might they
have? And how might they be articulated. And increasingly, we're starting to get to the point where we might actually see
these kinds of things sort of being able to speak for themselves. Now, that's a salt that people don't like. But I think we're



going to we're going to start seeing that engineered. I don't think it'd be long, for example, before you get into your car, it'll
have a personality. Now, you've got to understand what I mean by this. I don't mean by that has a personality, but it has
something which will feel like that to the person driving the car. And if people already and for both anthropomorphize objects,
anyway, so this actually plays to a quite natural human ability. And what it does, though, is add to it in various ways.

Audience
When the new Aston Martin, I haven't got one, by the way, when I can't remember the words, but when I saw it on top, you
turn on it turn on the key, and then several words come up on the dashboard. Like, you know, true, what? Nice, there wasn't
wealth. It's like, it's like beauty. Joy is strange words like that.

Nigel Thrift
Anyway

Unknown Speaker
I think we have. Yeah, I think we probably got time for Did you have a question as two questions? You?

Audience
I don't really know if it's too close to no comment. First of all, I just want to start by saying that this is a completely new
language that I'm hearing and so it's quite it's quite an act and mental exercise. I used to sort of plug into it and understand
all of the ins and outs of it in a way that's sort of not simplistic. So please forgive me if I end up being a bit reductionist about
what I'm going to say. The other thing is that I think it's also important that before I speak, to say that I have just been living
outside of the UK, actually, for 23 years in a country in Nicaragua, which is in Central America, which is not what I would
describe as a particularly highly consumerist society. In fact, the vast majority of the population has a very minimal access to
consumerism. And one of the great discussions that has been had is, to what extent can we actually talk about consumers
or not? So in that context, there's a couple of things that I noticed about what's being spoken about because we're talking
about this kind of insubstantial system, which is involved involves networking. On the one hand, one of the things that it
makes me think of when you mentioned the industrial revolution, it actually makes me think of colonisation as well, I think it
might be interesting to see how you would fit that into your analysis, because because it's a global, we're talking about a
global is globalisation. And because that has implications as well, for changing cultures in other parts of the world, I think it's
really important to think of it as a kind of recolonisation. And so that's one point. And then another point was, I have great
difficulty. Feeling that this has no purpose as you describe it, you have no creed, or exists existence beyond the system
itself, because sort of coming into Britain from having been outside for such a long time. There's a series of values that I can
see that people have taken on with consumer culture, we I left Britain in 1974. And then I went to Canada and left Canada
and in the beginning in towards the end of the 80s. So only sort of sort of the beginning of massive consumer culture in the
north. And then I've seen it introduced sort of gradually into certain layers of  Nicaraguan society. And of course, it's
introduced into poor kids, especially in young people's desires. So I can see how it is infiltrating the imaginary. But at the
same time, it's also frustrating, because the capacity to actually respond to the kind of offer of what I would call it even
addictions, because I think that this whole infiltration into the imaginary and into the desire and asking that to then plug back
into the system, especially when it's based on eternal expanding profit, seems to have a kind of addictive quality that I
mistrust. And also because it's based on profit, because this is the other parts of it, which is the performance part of it and
the artistic part of it, which I'm really interested in, because I was very involved in performative politics, actually, in the last
period. And because I'm a feminist, and I was involved in feminist movement, we were starting to do much more sort of art
politics, as as actually faced with the sort of monstrous situation we were in. The difference is that I think there is a
fundamental value there that you can't avoid that the system in and of itself, if it's constructed in order to produce profit, then
that in itself is a creed. And I think I do think it's important to distinguish between that, and, and, and a value such as sharing
or inquiring, or, I don't know, human curiosity, or just the need for expression in and of itself. So that's just a few comments I
had about it. Probably others, but that's about as far as I get right now.

Nigel Thrift
Okay. First thing to say is, I'm not claiming this is the only kind of capitalism around at the moment, there's plenty of them.
And there always will be, there's never been just one. There's always going to be lots. So I think that's important to say
straight off. And so we live in a world in which we can still have forced appropriation and we can have this kind of capitalism
and the two go together. They don't have to be seen as separate or as part of some kind of inevitable progress from one
thing to another, or anything of that kind. It's just a map, which has different kinds of things on it. Certainly to say, yeah, it is a
kind of colonisation. You could say but in a sense, what's what's happening now is a kind of colonisation of ourselves over
again. It's colonisation of the core if you like that's interestingly going on, I think at the moment. Does it have a purpose?
Yeah, it does have a purpose. It's picking up on other people's purpose. It's in that sense, I think it's it's quite strongly a kind



of, it's a kind of parasitic system if I can put it that way. But in saying that, you've got to be careful, because that immediately
throws all kinds of values with it, which I don't really want to do if I can avoid it. Because I think as soon as you do that, you
start to let it sink into certain kinds of tramlines, which you should try and keep away from while you're trying to analyse
what's going on. But, of course, what it's trying to do is precisely to tap into people's hopes and desires, that there is no
doubt it will try and mould them to an extent, but to an extent.

Unknown Speaker
Then we have the right to fight against that moulding, which I think most of us do, which I think is important if we just have
this one last question, because I think we're moving towards the time.

Audience
It sort of almost leads on from what I think you were getting to then sort of partly a question, partly something that I was
hoping might be able to say more on but maybe very quickly, or maybe afterwards. But it was to do with we've been talking
about engineering atmospheres and doing work on on people. And I just want to think more about the different capacities
that people had to be affected. And sort of drawing out again, something that's exciting from performance and dance, the
knowledge of different bodies and their capacities and abilities. And what that might tell us that might be more hopeful for I
don't want to use the word resisting. But yeah, just just wondered if you'd say a bit more about different.

Nigel Thrift
Alright, so one of the things is, I mean, classically, you know, when people say, you know, capacities to be affected, you can
break that back to some some fairly standard questions. What is it to be a body, you know, what is a body. And one of the
one of the things, of course, is that that is varied quite strongly. And it's varied in part according to the kinds of senses it's
possible to scent, the kinds of atmospheres, it's possible to conjure up the possible pines, of associations you can make with
other bodies, a whole series of different kinds of things. And one of the things I think is quite hopeful about these kind of
things not negative is that this is actually producing all kinds of different ways that we didn't have in the in before, to actually
think about what it is to be a body. And for me, at least, that means that you don't have to see this simply as being
something negative, you can see some of these things as being very interesting in other ways to work with. And there's no
reason why all of them have to be seen as simply in the control of capitalism, quote, unquote, because they're not. So for
me, at least, what we're seeing is in a, in a way, a kind of expansion of the palette that we can work with. And, you know, you
wouldn't want to go back before you know what's wrong with film, you know, or, you know, there's a whole series of these
kinds of things which have expanded the way that we can do things. And we're just going to carry on, I think, in terms of
being able to produce those kinds of expansions. The issue, in a sense is not that it's what we can actually do with them.
And, for me, at least, you can see that there are some dramatically interesting things that we can do. And there is a kind of
politics around this, which I think artists and people in performances kind of thing have been working on, which is different
from the kinds of things that firms are trying to do. Because artists and performance aren't necessarily they're not always
trying to make a profit. And so there are some interesting moments I think around. And I I just don't see, one of the things I
think that the left in particular tends to do is, is to close down moments by saying the system's kind of coming in on us.
There's, you know, we can only kind of fight back a bit, and we've had it. And I just don't think that that's true at all. I think
most moments are remarkably open. I mean, who would have you know, really thought about some of the things that have
happened recently, just you know, and if you think for example of large parts of what's been going on In terms of the Arab
Spring and these kinds of things, then part of that actually, whether we like it or not, is about imitative cascades of one form
or another, but they're positively done. I can't see what's necessarily wrong with calling them that. That's, I think what they're
about. Managing that different better all together.

Unknown Speaker
And I think that's an absolute perfect place to end that.

(Outro: Renée Bellamy speaking in 2021)
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